
Accessibility 
and Brand 
Training 
with Team EMUE



Branding Strategy

Team EMUE

Also 
known as…



enrollmentmanagement.ucdavis.edu/UE-marketing-support



Visual identity,
accessibility,
tools



Our
visual
identity



Our fonts



Colors and accessibility





Our 
colors
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ACCESSIBILITY
AND WHY IT MATTERS

Accessibility checker
webaim.org //resourcescontrastchecker









Design elements





Lorem ipsum dolor sit amet
C onsectetur adipiscing elit

Siusmod tempor incididunt ut labore et dolore magna aliqua. Ut 

enim blandit volutpat maecenas volutpat blandit. 

Leo urna molestie at elementum eu facilisis. Sed euismod nisi 

porta lorem mollis. Volutpat consequat mauris nunc congue 

nisi. Pharetra et ultrices neque ornare aenean euismod 

elementum nisi. Ornare suspendisse sed nisi lacus sed viverra. 

Id interdum velit laoreet id donec ultrices tincidunt arcu non. 

Lacus vestibulum sed arcu non odio euismod lacinia at. 

Adipiscing commodo elit at imperdiet dui accumsan sit. Lacus 

viverra vitae congue eu consequat ac felis donec.

Lorem ipsum dolor sit amet Consectetur adipiscing elit 

Siusmod tempor incididunt ut labore et dolore magna 

aliqua. Ut enim blandit volutpat maecenas volutpat 

blandit. Leo urna molestie at elementum eu facilisis. 

Sed euismod nisi porta lorem mollis. Volutpat 

consequat mauris nunc congue nisi. Pharetra et ultrices 

neque ornare aenean euismod elementum nisi. Ornare 

suspendisse sed nisi lacus sed viverra. Id interdum velit 

laoreet id donec ultrices tincidunt arcu non. Lacus 

vestibulum sed arcu non odio euismod lacinia at. 

Adipiscing commodo elit at imperdiet dui accumsan sit. 

Lacus viverra vitae congue eu consequat ac felis 

donec.



ALL CAPS IS FINE SOMETIMES.

Title Case (Upper and Lower Case) is the Easiest to Read. 

Sentence case is ok too and makes the most sense in body text.

BUT WITH MULTIPLE LINES OF TEXT, ALL CAPS IS VERY HARD 
TO READ. LOREM IPSUM DOLOR SIT AMET, CONSECTETUR 
ADIPISCING ELIT, SED DO EIUSMOD TEMPOR INCIDIDUNT UT 
LABORE ET DOLORE MAGNA ALIQUA. UT ENIM AD MINIM 
VENIAM, QUIS NOSTRUD EXERCITATION ULLAMCO LABORIS 
NISI UT ALIQUIP EX EA COMMODO CONSEQUAT. 



UE general -use 
templates 



Rules and oversight





Web
accessibility
tips



Topics
• Website training

• Alternative text for images

• Clear and descriptive link text

• Header hierarchy

• Symbols (&, @, /)



Introduction to Web Accessibility



Alt text



Call to action



Go Schedule a campus tour

Subscribe
Subscribe to

newsletter

Contact
Contact us for 

more information

More Info
Learn more about our 

programs



Header hierarchy





Symbols 

• Avoid &, @, (), /, and other symbols

• Unless it is part of a brand design



Social 
media



Topics
• Do not post PDFs on social media

• Caption all videos, reels, stories, etc.

• Use CamelCase for hashtags

• Social posting guidelines



Write out all text in social posts. If 

an image has text, add it in other 

slides or below. 



Caption all reels and videos



# CamelCaseHashtag

Intention:

Interpretation:

Result:

Announce Susan Boyle’s 

new album

#susanalbumparty

Solution:

= Susan album party

= Su’s anal bum party 

#SusanAlbumParty



If you aren’t posting to a site, 
consider removing or sunsetting an 
account.

2-3 times per week

1-2 times per week

Feed

Story/
Reels

Share with UE LinkedIn 
as relevant



Social media resources
• Social Media Policy and Guidelines

• Best Practices

• Channels and Directories
• Consent to Record form

• Social Media Platform Guide
• Instagram, Facebook, LinkedIn, TikTok, YouTube, Reddit, Discord 

and Twitter/X

https://marketingtoolbox.ucdavis.edu/departments/social -media

https://marketingtoolbox.ucdavis.edu/departments/social-media
https://marketingtoolbox.ucdavis.edu/departments/social-media
https://marketingtoolbox.ucdavis.edu/departments/social-media


Collaborate!





Photos

Photo Shelter website:
Ucdavis.photoshelter.com



Team EMUE is 
here to help!

Steven Morse smorse@ucdavis.edu
Derrick Phipps daphipps@ucdavis.edu
Ginger Welsh gwelsh@ucdavis.edu

https://enrollmentmanagement.ucdavi
s.edu /communications -and-marketing

mailto:smmorse@ucdavis.edu
mailto:daphipps@ucdavis.edu
mailto:gwelsh@ucdavis.edu


enrollmentmanagement.ucdavis.edu/communications-and-marketing
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